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Can Make

Rajesh Tiwari

House Sparrows
(Passer domesticus)
are the indicator of
the environment
and they are
facing a serious
threat. We need to
generate funds for
extensive research.
The situation in
long run could be
“serious” as House
Sparrows are
indicators of the
environment and
the decline shows
that.

Big
he House Sparrows, the most com-
monest among the birds species in
India - which are in our surrondings,
are declining. The reasons are one
too many.

We are spending a lot on conservation of
wildlife — but one must also look at the smallest
things: in this case sparrows.

There are ample opportunities for CSR initia-
tives in this area. W common man can do alot to
save this species — so that in the times to come,
Sparrows does not face the crisis like Vultures
and Tigers.

House Sparrows (Passer domesticus) are the
indicator of the environment and they are facing
aserious threat. We need to generate funds
for extensive research. The situation in long
run could be “serious” as House Sparrows are
indicators of the environment and the decline
shows that. Many reasons have been attributed
to the decline of sparrows — like increasing use
of pesticides, lack of insect food, lack of nesting
places and electro-magnetic waves from towers.
When we were young we use to see women
from the houses use to clean the grains, wheat
rice and so on. At the same time, when they were
sitting, sparrows use to come for the leftovers.
But today we get everything packed — from retail
shops and malls” He said that that the House
Sparrows are declining gives signal that “there is
something wrong in the environment”.

This is something that can make a difference
and be a game-changer. Hanging bird-feeders
and nest-boxes is something little and easy that
one can do. These are available in various sizes
and shapes — and some can be quite innovative.
Ifinstalled, these can attract a wide variety of
birds - and this is going to be your greatest ser-
vice in conserving nature. This is something that
you can make yourself, install yourself. But the
fun of making one is more important. It really
involves zero-cost.

Bird species can benefit greatly from nest
boxes. Of the smaller species, it is normally birds

that nest in holes or crevices that will use nest
boxes to breed in. The most common being the
house sparrow.

There are two main types of nest boxes,
the conventional nest box made from straight
planks of timber in a box shape with a circular
entrance hole and the natural nest box made
from a hollowed out tree trunk. The difference
being that the natural nest boxlooks very profes-
sional and natural although it is harder to make.
Some birds like the house martin and swallow
nest in an artificial cup shaped nest fixed under
the eaves.

House Sparrows can't resist using nest boxes.
Whether a bird will choose a nest box will of
course depend on the species, that the size and
siting of the box s correct, that it is in a safe loca-
tion and there is an adequate source of food and
water in the garden.

Abirdfeeder, bird feeder, bird table, or tray
feeder are devices placed outdoors to supply
bird food to birds (bird feeding). The success of
abird feeder in attracting birds depends upon
its placement and the kinds of foods offered, as
different species have different preferences.

Most bird feeders supply seeds or bird food,
such as millet, sunflower (oil and striped), saf-
flower, Niger seed, and rapeseed or canola seed
to seed-eating birds.

The birds will not come in a day or two. So it
is necessary for all of us to place water for birds
each and every day till the rainy season arrives.
The bowl of water needs to be washed on daily
basis so that the birds get germ free water.

In this way, after watching the water bowls all
the day in your balcony, birds will surely come
and drink water. When they come in your bal-
cony, you will be delighted to watch them drink
water and may be feed them as well.

CSR funds can be channelised in schools,
colleges, public places and garden to help the
House Sparrows out.

This is appear a small thing but in long run, it
would matter.

March 2018 | CSR Today | 3



5 Ways Wonderfruit Makes Sustainable Living Easy And Fun

Wonderfruit set the bar high with sustainability objectives like the use of
cryptocurrency and biodegradable tableware. But did it meet its targets?

19 39
20

40
22

42
30
32
34

03
36 05

18

MARCH 2018 | VOL. 05 | ISSUE 08

PRINTER AND PUBLISHER: Rajesh Tiwari

EDITORIAL
Consulting Editor: M Bose
Executive Editor: Neil Thakkar

INDIAN CENTRE FOR CSR

ADVISORY BOARD

Pankaj Pachauri, Ted McFarland,

Mag. Martin Neureiter, Chandir Gidwani,

Lou Altman, Kingshuk Nag, Toby Webb,

Anil Bajpai, Rajesh Tiwari, Satish Jha, Amit
Chatterjee, Jitendra Bhargava, Namita Vikas,
Dinesh N. Awasthi, Kapil Dev,

Dr. Kamal Kant Dwivedi, Sanjiv Kaura, Suhel Seth

PRODUCTION, CIRCULATION
AND LOGISTICS
Hardik C

HEAD OFFICE

CSR Today

104, Nirman Kendra, Dr. E Moses Road
Mahalaxmi Estate, Mumbai - 400011
Tel: +91 22 249 03078 / 03082 / 55260
Email: editor@csrtoday.net

Website: www.iccsr.org

REGIONAL OFFICES
NEW DELHI
Regional Director: V Chopra

MUMBAI

Executive Vice President: Neil Thakkar
Vice President: Chaitali Chatterjee
Circulation: CR. Tiwari

Printed, Published and Edited by Rajesh Tiwari
on behalf of Indian Centre For Corporate
Social Resposibility, Printed at The Pack-Age,
1961, Katrak Compound, J.S.S. Road, Gaiwadi,
Girgaon, Mumbai - 400 004 and Published

from Indian Centre For Corporate Social
Resposibility, 106/A, Nirman Kendra, Plot No.3,
Dr. E. Morses Road, Mahalaxmi Estate, Mahalaxmi,
Mumbai 400 011.

Editor: Rajesh Tiwari

Disclaimer

The publisher, authors and contributors reserve their rights in
regards to copyright of their work. No part of this work covered by
the copyright may be reproduced or copied in any form or by any
means without the written consent. The publisher, contributors,
editors and related parties are not responsible in any way for the
actions or results taken by any person, organisation or any party on
basis of reading information, stories or contributions in this publica-
tion, website or related product. Reasonable care is taken to ensure
that CSR Today articles and other information on the web site are
up-to-date and accurate as possible, as of the time of publication,
but no responsibility can be taken by CSR Today for any errors or
omissions contained herein.



b

NEWS

InterGlobe Foundation Orggnizes Heritage

Walk For Employees At R

ith a commitment to protect
the cultural heritage of
the society, InterGlobe

Foundation (IGF), the philanthropic arm
of InterGlobe Enterprises Pvt. Ltd. (IGE)
in association with Aga Khan Trust for
Culture (AKTC) is working towards the
“Conservation and Cultural Revival” of
Abdur Rahim Khan-i- Khanan’s tomb.
The project has been underway since
2014, and IGF has been engaging with
employees of IGE over this period to
enable them to understand the process of
heritage conservation, its relevance and
importance in the lives of communities
living in the vicinity of monument, as well
as the cultural and historical significance
to society at large. In this process,
InterGlobe Foundation, organized a
“Heritage Walk” on January 30 th 2018 for
employees, covering Rahim’s tomb and
Nizamuddin Basti.

About Conservation and
Cultural Revival of Abdur
Rahim Khan-i- Khanan’s tomb
This project relating to conservation

and restoration of Abdur Rahim Khan-i-
Khanan’s tomb has over the past years
witnessed sustained and sensitive physical
restoration at the site in the form of setting
up arcades, stitching of cracks, marble,
sandstone cladding, canopies and dalans,
interior and external surface restoration.
The project has laid special emphasis on
conservation of the tomb integrated with
compiling and disseminating of Rahim’s
literary contributions. Rahim ke dohe, writ-
ten over fourcenturies agoarea testimony
to Rahim’s genius. A book of essays by
prominent scholars, on Rahim’s life as a
statesman, administrator, patron of the

arts, poet, linguist and humanitarian, has

been brought out through a publication
entitled ‘Celebrating Rahim’ A publication
in Hindi, transliterating Rahim's works is
being finalized. Further, his poetry and
writings have also been set to music by
eminent contemporary musicians and also
popular Dastangois.

The conservation processes followed
by Aga Khan Trust for Culture has been
noteworthy in its approach. It not only
emphasized on revival of craft skills but
also undertaken major environment and
socio-economic development programs
in the neighboring basti. Efforts have

S

Tomb

been taken to improve the quality of lives
of the nearby communities residing in
Nizamuddin Basti. Under the Nizamuddin
Urban Renewal Initiative, some of the com-
ponents covered were the ecological resto-
ration, urban improvements, education, vo-
cational training, community health, water
and sanitation, housing improvement, early
childhood care and development.

InterGlobe Foundation was es-
tablished in 2010, with the vision of
“Building pride in communities through
providing sustainable livelihoods, by con-
serving the environment, and promoting
heritage and culture”

March 2018 | CSR Today | 5



FEATURE

Why Business Is The
Best Partner In The Fight
Against Modern Slavery

Slavery is outlawed in every country in the world. It is universally
abhorred. Yet more people are enslaved today than when slavery

was legal.

laveryis outlawed in every countryin

the world. It is universally abhorred.

Yet more people are enslaved today

than when slavery was legalWhy?

Because, today, the millions of men, women

and children who are exploited, abused, de-

nied basichuman rights and deprived of their

dignity have no chains. They are the silent

victims of a toxic economy driven by a global
thirst for cheap goods and services.

More than 40 million people are current-

ly enslaved. Of this number, 70 per cent are

trapped in forced labour, working unpaid in

20 | €SR Today | March 2018

factories, risking their lives on fishing boats,
dying as children in dilapidated mines and
hidden so far down the supply chains of mul-
tinational companies that it is almost impos-
sible to trace them. Yet there they are, locked
in debt bondage or working for nothing, all
in the desperate attempt to pay their masters
back for the privilege of giving them work.
These are today’s forgotten people: un-
seen, unheard and unprotected. Stripped of
their humanity, they have become commod-
ities, locked in a cycle of exploitation and
deprivation while the appetite for cheaper

clothes, affordable phones and mass-pro-
duced food continues to grow.

It is hard to deny the moral imperative
for businesses to take the lead in fighting this
shameful global crime. But if the moral argu-
ment alone isn't enough, board members,
shareholders and investors alike might like to
know that fighting slavery also offers attrac-
tive economic returns.

Slavery is a multi-faceted crime. It flour-
ishes where corruption is widespread, where
there is impunity, where people are poor and
vulnerable, where girls don't go to school,
where kids don’t have a future and are at risk
of being radicalised. When you fight slavery,
you fight all of that.

And change is happening,

Let’s start with media scrutiny. You only
have to look at what happened following
the collapse of the Rana Plaza factory in
Bangladesh in 2013, when 1,134 workers
lost their lives and 2,500 were injured. Sud-
denly, slavery found itself in the headlines
and some of the biggest businesses in the
world responded, pledging to work together
to improve working conditions and monitor
progress. Businesses care about consumer
perception, and increased media scrutiny has
led to public awareness — though, this alone
doesn't necessarily translate into changed
spending habits.

The second factor clearly leading to prog-
ress is the introduction of new legislation.
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Understanding

The Root Of
Our Fossil Fuel
Addiction

The following is an edited excerpt from “Being the Change: Live
Well and Spark a Climate Revolution” by Peter Kalmus (New Society

Publishers, 2017).

We don't do sitting meditation
in order to become a Buddha.
We sit to be happy.

- Thich Nhat Hanh

ereas the immediate

physical cause of global

warming is our green-

house gas emissions, the
deepest underlying cause of the broader
predicament is our wanting. Wanting drives
both consumerism and overpopulation.
We endlessly want more: more money,
more sex, more prestige, a faster car, a bigger
house, fancier furniture.

And when we get something we want,
the relief from our desire is fleeting. In a
short time, we again want more. Wanting
is a bottomless pit. Not only is our want-
ing straining the biosphere to its breaking
point, it’s causing us to suffer. When we
want something, it's because we're not sat-
isfied in the present moment. Indeed, the

22 | CSR Taday | March 2018

entire purpose of the advertising industry is

to cause us to feel unsatisfied with what we
have. When we want, we feel agitated, un-
able to appreciate the miracles right in front
of us. This dissatisfaction is suffering, but
we may be so habituated to it that we don't
recognize it. In this chapter, we'll discuss a
simple practice that allows us to escape our
wanting; meditation.

Meditation is a practice, not a religion.
Remarkably, it requires no mystical rev-
elation, no blind faith, no spiritual conver-

sion. You become your
own teacher. You learn
by observing yourself in a
straightforward way. Many
activists feel that sitting in
stillness is a waste of time,
but this isn’t my experience
atall. On the contrary, med-
itation makes my actions
more effective by making
them less full of ego. Medi-
tation also bridges the gulf
between what we know to be right and what
we actually do.

The intellect isn't capable of crossing this
bridge. For these reasons, daily meditation
is the foundation of my personal response
to our predicament. It allows me to become
happier, even as I carry a deepening aware-
ness of the unnecessary suffering we're in-
flicting upon the biosphere, and ourselves.

The mind’s basic habit

It’s incredible that most of us go about our



0)A= STORY

Wonderfruit set the bar
high with sustainability
objectives like the

use of cryptocurrency
and biodegradable
tableware. But did it
meet its targets?

hailand’s pioneering art, music, and

lifestyle festival, Wonderfruit has

always tried to show that living sus-

tainably can be creative, colorful and
fun. As festival founder and creative director
Pranitan ‘Pete’ Phornprapha puts it, Won-
derfruit is “more than a festival” Rather,
it is a platform to spread awareness about
tangible solutions for sustainable living, and
make a meaningful positive impact on soci-
ety, he says.

Sustainability advocacy efforts at the
four-day festival, which was founded in
2014, comprise a variety of experiences
spanning across six unique pillars. They
are: music, art, family, talks and workshops,
wellness, and farm fresh food.

In its fourth installment last December,
the festival set new standards of environ-
mental and social consciousness that took
sustainability a notch higher,and had a posi-
tive impact far beyond the festival grounds.

26 | €CSR Today | March 2018

5> Way

won

Makes Sustainable Living Ea:

d

Around 13,000 attendees from all over the world flocked to the festival grounds at The Fields in Pat-
taya, Thailand in last December’s edition - the largest spike they had year on year, say organisers.

Here’s a look at five ways that Wonder-
fruit raised the bar for sustainability.

WITH CRYPTOCURRENCY

/‘ PUSHING THE LIMITS

In previous years, Wonderfruit com-
bined fun and reforestation through
special beverages known as “mangrove
drinks”, where the sale of each drink would
result in one tree being planted in Myan-
mar’s Thor Heyerdahl Climate Park, which
haslost 75 per cent of its mangroves due to

rampant deforestation.

Each mangrove tree will sequester up to
atonne of carbon dioxide over 20 years, and
they also have multiple positive impacts on
the local communities and biodiversity, ac-
cording to festival organisers.

In its latest edition, the festival pushed its
support for mangrove conservation further
with the introduction of a cryptocurrency
called TREE coins, which promote the pro-
tection of mangrove forests in Myanmar.

Cyptocurrency uses encryption tech-
niques to regulate and verify fund transfers,
rather than doing this through a central

erfi
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bank or digital token. Each TREE coin
equates to just over US$1 on a trading plat-
form called Lykke Exchange, and their value
is expected to increase further. They can be
sold at any time.

At last year's Wonderfruit, organisers
gave artists and suppliers the option of re-
ceiving payment in TREE coins, with en-
vironmentalists from Rainforest Pavillion
and food suppliers from the group of restau-
rants from Straight Outta Thonglor availing
of the option.

For now, other artists are sticking to the
cash option. But as cryptocurrency gains

awareness and traction in the mainstream
business community, Phornprapha notes
that awareness about these tokens has room
to grow, and that Wonderfruit will continue
to use this currency to raise awareness on
natural capital.

“We have a roadmap set out, and I can
say we are on plan, “Phornprapha tells Eco-
Business. “We took some adventurous ini-
tiatives, and felt people responded to them
well. As with many things, we learn a lot
along the way”

AIMING FOR NET ZERO

CARBON EMISSIONS

Not only did mangrove drinks allow
participants to experience using cryptocur-
rency, the initiative also helped Wonderfruit
organisers achieve their environmental goal
to be climate positive. Supported by sales of

Mangrove drinks sold enabled 10,000 trees to
be planted in Thor Heyerdahl Climate Park in
Myanmar.

For the first time last December, Wonderfruit paid some of its suppliers in TREE coins.

COVER | STORY

the special drinks, Wonderfruit invested in
10,000 new trees to ensure the festival was
carbon positive — that is, it helped lock away
more carbon than it emitted.

Organisers also offset the festival's emis-
sions by purchasing 1,500 tons of carbon
credits from Cementhai Energy Conser-
vation of Thai building material company

Siam Cement Group (SCG).

NO PLASTICS RULE

Another sustainability issue the festival

set out to tackle was plastic waste. It did
so by banning the use of single-use plastic
during the four-day event.

Partnering with US-based non-govern-
ment organisation Plastic Pollution Coali-
tion (PPC), organisers worked to reduce
the festival’s plastic consumption by asking

participants to bring their own bamboo or

A reveller holds up a Wonderfruit stainless steel
cup, in support of the festival’s no-plastic rule.

steel bottles for their drinks. Wonderfuit
also sold its own limited edition stainless
steel cups which festivalgoers could use to
access cheaper refills and shorter queues
for drinks.

Vendors were also required to serve food
in compostable tableware like biodegrad-
able areca nut palm leaf plates.

All drink cups at the festival were made
from bagasse, a fiber that is a byproduct of
crushing sugarcane stalks to extract their
juice. Unlike the previous year where cups
were made from Bio Mat, which is bio-
degradable but still takes time to break
down, bagasse requires minimal process-
ing and can be turned into a woven high-
strength paper that is both biodegradable
and compostable.
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The'Tragedy’
Of The EIA’s Latest
Annual Outlook

BY JULES KORTENHORST AND KIERAN COLEMAN

he US. Energy Information

Administrations (EIAs) most

recent Annual Energy Out-

look (AEO) should give any-
one watching today’s energy markets a jolt
of surprise.

Not for projecting that US. energy de-
mand will grow by an average of 0.4 per-
cent per year after two decades of evidence
to the contrary. Not for presenting major
alternative scenarios only in the cases of
cost and technology improvements in the
oil and gas industries. But for exhibiting
erroneous data about the costs of renew-
ables, and for its simple and outdated out-
look on how the market is changing and
will in time transform.

The danger is that key decision makers
will make decisions in accordance with an
altogether different future than otherwise
might result from current market activity.
This risk stems from the agency’s opaque
assumptions and modeling methodology,
which recently have been the subject of sig-
nificant criticism. In response (PDF), the
EIA has sought to create a tenuous distinc-
tion between its “projections” and “fore-
casts” that requires mental acrobatics to ac-
cept — as do the annual outputs of its work.
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Are we looking at the same
market?

In a two-part tragedy, incorrect initial po-
sitions go on to influence completely out-
dated expectations about the composition
of the American energy landscape through
2050. To its credit, EIA analysts read the
news (if selectively): the AEO projects
that renewables will be among the fastest-
growing segments in electricity generation
markets. But the EIA assessment of gen-

EIA methodology is a key reason why
the AEO’s citation of levelized costs (those
upfront costs spread over an energy asset’s
lifetime generation) seems so obsolete.
Suffice to say that the EIA ignores the aver-
age results of recent tenders in the U.S. and
elsewhere when compiling its forward-
looking average price estimates. As a result,
stagnating future prices — wind and solar
are estimated to decline by only $3/mega-
watt-hour from 2019 to 2022, unsubsidized

The danger is that key decision makers
will make decisions in accordance with an
altogether different future than otherwise
might result from current market activity.

eration costs across technology types in
2022 more closely resembles a copy-paste
of renewables’ market data from back in
2013. It's no wonder the EIA expects that
policy will be the near-exclusive driver of
renewables’ market growth, by way of state-
enforced procurement requirements and
federal tax credits.

— underlie EIAS projection that capacity in-
stallations over the same period will be only
60 percent of actual annual totals for the last
two to three years.

In contrast, indicators over the past 18
months regularly show that large- and me-
dium-scale solar and large-scale wind prices
are far more competitive than marginal
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‘Threatens
Planet’s Future’

Big business says it’s leading the world to a sustainable future. But a

new book says that’s a highly implausible claim.

ransnational corporations, or

TNCs, or just plain big busi-

ness, are everywhere. They have
an overwhelming influence and

impact on our lives — and on the planet.
They boast they are a force for good —
and are helping in the fight against climate
change. But Peter Dauvergne, professor of
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international relations at the University of
British Columbia in Canada, begs to differ.
“The earth’s climate is drifting into an
ever-deeper crisis as the shadows of mass
production, transportation and indus-
trial agriculture continue to intensify”, says
Dauvergne. The buzz word among TNC:s is
sustainability: TNCs see themselves lead-

Business

ing the struggle to build a better world, in
which resources will be ever more carefully
managed — and climate-changing green-
house gases reduced.

Leap of faith

“We are entering a very interesting period
of history where the responsible business
world is running ahead of the politicians’,
says Unilever, the giant Anglo-Dutch con-
sumer goods company.

With their global reach and enormous
financial resources — which dwarf those of
many countries round the world — TNCs
say they are ushering in a sustainable future.

But trusting big business to lead sustain-
ability efforts, says Dauvergne, is like trust-
ing arsonists to be our firefighters.

He does point out that TNCs are doing
many good things. For example, Walmart —
the world’s biggest company by far — uses
solar panels on its stores, recycles increasing
amounts of its waste and donates millions
of dollars to environmental causes, includ-
ing the fight against climate change.

Sustainable business
Technology giants like Google and Apple
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Dabur Adopts &
Revamps Govt School
In Rajasthan

Learning Infrastructure, Sanitation facilities being improved in

5 schools

ndia’s Science-based Ayurveda major
Dabur India Ltd has announced the
formal launch of its new Community
Development initiative in Newai with
the complete revamp of the infrastructure
and sanitation facilities in a government
school in the district. The revamped Gov-
ernment Senior Secondary School, Palai
(Rajasthan), was handed over to the school
authorities at special function organized
within the school premises last month.

This also marked the beginning of a
new Community Development initiative
for Dabur under which the Company has
adopted five government schools in the
region and will be completely upgrading
the infrastructure in these schools. These
include creation of new and separate sani-
tation facilities for both boys and girls, cre-
ation of drinking water facility, and overall
upgrading of the school infrastructure with
BaLA (Building as Learning Aid) paintings.

The revamped school was handed over
to the school administration by Dabur In-
dia Ltd CSR Project Manager Mr. Sushil
Kumar. The development work was carried
out through Dabur’s CSR arm Jivanti Wel-
fare & Charitable Trust and an independent
development agency SURE (Society to Up-
lift Rural Economy).

Addressing the gathering, Sushil Ku-
mar said: “The importance of education
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is undeniable for every individual. At Da-

bur, we believe that education is both the
means to a better life and a key to ensure
overall development of the society. In a
bid to improve enrollment levels and re-
duce the dropout rates in rural and semi-
urban schools, Dabur has taken up the
onus of improving the infrastructure in
schools and improving the learning expe-
rience for children in rural India, particu-
larly in Rajasthan.”

Dabur has been working towards im-
proving the lives of people in Rajasthan
through a variety of community develop-
ment initiatives around Environment Sus-
tainability. “In the year 2016, we had success-
tully rolled out a mega Water Conservation
project in Newai, which has not only helped
improve the ground water levels in the re-
gion but also helped meet the potable wa-
ter needs of the community members in
the area. We have now extended the scope
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Why The Private

Sector Must

Protect Tourist
Destinations

Destinations around the world are found in highly different
stages of development. Humans naturally love to discover new
destinations especially when they are in the bohemian stage,

and voice crushed psychological disappointment as they change.
Oddly, we travelers see no relationship between our arrival and
the inevitable changes that come over time. We love being there
first, says Megan Epler Wood, Director, International Sustainable
Tourism, Department of Environmental Health, Harvard T.H. Chan
School of Public Health.

his is a very deep part of the

human psyche, likely related to

our early migratory behavior

that has allowed the human

species to spread relatively quickly across

the planet as documented in the Pulitzer

Prize-winning book “The Sixth Extinction.”

The classic article by Stanley Plog, “Why

Destination Areas Rise and Fall,” brilliantly

captures the human desire to explore places

and leave them behind once they lose their

distinctive character. Communicating what

we discover, sharing it with others, allows

destinations to grow, sprawl and ultimately
become overcrowded.

36 | CSR Taday | March 2018

Most of us then seek to move on. The

fact that Trip Advisor is the largest travel
website in the world speaks volumes about
the human need to discover places and

share our opinions with others.
7 In 2014, this website received
225 million online reviews annu-
ally. The deep human instinct to
#' roam and tell about it is without
question a massive and growing
social phenomenon, and it may
1 be a human instinct, given our
1 migratory nature.

In the 1980s, RW. Butler
sought to characterize these main
stages of destination life cycles in his well-
recognized tourism modeling research:

« Emerging Destinations are being
discovered, and they do not have large
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A Rural Indian Village
Transforms With Mobile
Technology To Become
A SmartGaon

Two IT professionals, with a dream to transform the lives

of thousands in rural India, have developed an app called
‘SmartGaon;, that not only connects an entire village population
internally and with the developed world, but also serves as a
knowledge and information centre, a market place, a helpline and a
holistic development tool to make their ‘gaon’ a 'SmartGaon:

audhakpur  (Mirzapur ~ Urf

Taudhakpur), which has been

a remote village with limited

amenities in Raebareli, Ut-
tar Pradesh is now growing at the speed of
light! Within a span of 48 hours, the village
has built 242 toilets, cracking the highest
track record in the state of UP. From setting
up CCTV cameras at various junctions, set-
ting up Public Address Systems, Dustbins
and Street lights at various junctions, this
village is getting Smarter by the day. Apart
from basic facilities and infrastructure the
villagers have been able to set up Adarsh
Primary Schools, conduct regular health
checkup events in Primary School for stu-
dents and Community health centres. Not
only that the village has a Wifi Zone in addi-
tion to 18-20 hours power Supply. All of the
development has been achievable owing to
a vision, which transcended into a Mobile
App called SmartGaon, wherein all initia-
tives undertaken are updated, recorded,
tracked and monitored, ensuring free flow
of information and bringing about commu-
nity wellbeing.
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Although rural India faces a plethora
of challenges, right from the regulation of
electricity and water supply to farming and

transportation of the produce to the mar-
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kets to bringing in a reform through educa-
tion and development, technology coupled
with a vision can bring in a sea change to
the rural landscape of the country. Yogesh
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From Asia to Antarctica:
Eco-Business Joins
Expedition To Uncover
Climate Change Threats

For the first time ever, Singapore sustainability media Eco-Business
embarks on an expedition to Antarctica to uncover how warming
temperatures are altering fragile ecosystems there, and how this
could endanger Asia, writes Ping Manongdo
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TIMES)OBS.COM

INDIA'S LEADING
JOB PORTAL

ndian Centre of CSR in association with Times Jobs
bring you the most sort after job opportunities in
the field of Corporate Social Responsibility. Times-
Jobs.com, the fastest growing and most innova-
tive Indian online recruitment portal, was born with a
mission to reach out to all Indians in the country and
abroad and provide them with the best career opportu-
nities available.

Today TimesJobs.com, has achieved the distinction of
becoming India’s No.1 recruitment portal, with the largest

number of active jobseekers and a database of over 10 mil-

lion candidates and over 20,000 new resumes added every

day, it offer one of the largest database of active jobseek-
ers in India today.

Its focus is to ensure your skills are showcased and
matched suitably with the HR requirements of employers
from diverse industries including the field of Corporate
Social Responsibility. In a very short span TimesJob's
concentrated approach has made it the blue-eyed boy of
recruiters and aspirants alike.

You can apply for the below listed jobs on www.
timesjobs.com by typing the Job ID in the search window,
alternatively you could also search categorywise to find
many more opportunities in CSR.

Company: Vimarsh

Job ID: 61048643

Designation: Corporate Social

Responsibility

« Experience: 2105 yrs

« Salary: As per Industry Standards

« Industry: Consulting Services

« Location: Gurgaon (Haryana)

« Key Skills: Rural Management, managing
CSR projects, Track record of fund raising
for CSr Projects, Securing of CSR Project
assignments.

« Job Function: Corporate Planning /
Consulting/ Strategy.

«+ Specialization: Business Analysis.

« Qualification: Any Graduate.

Job Description:

To provide leadership as member of the
senior management group, to the CSR
projects designed and managed by the
Company. The tasks include:

« |dentification of clients and their needs
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in terms of CSR; design of appropriate
project options; decision support
assistance to clients and securing of CSR
project assignments.

« Coordination of requests for bids and
tenders- this includes writing technical
and financial project proposals.

« Operations management of CSR projects

of Vimarsh within and outside the country.

« Coordinate with the help of project
teams, implementation of CSR projects
including progress/financial reporting,
data analysis, report writing and
dissemination.

+ Lead the compliance of systems,
standards and protocols for day-to-day
operations of the CSR vertical.

Desired Profile of the Candidate:

+ Experience of working in Rural
Management, Livelihoods, Skills
Development, Rural Marketing, Social
Work, Public Health, Education, Regional

Planning & Development, Forestry
Management or other relevant fields

» Proven track record of fund raising for CSR
projects

« Experience of successful management
of CSR projects and client relations
management

« Strong will to succeed, confident and
selfdriven with little need for supervision

« Strong management capabilities,
including multi-tasking and working to
tight deadlines under pressure

« Excellent command of English language
with good writing skills.

« Very good knowledge and experience in
MS Word, MS PPT, MS-Excel, MS Project,
Internet packages

Desired Work Experience:

Minimum 5years of experience in fund raising
and managing CSR projects in various states
of the country with at least 2 years in mid-
level management position.
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